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Leicester Tourism Action Plan 2020-2025

Performance Indicator

Value of Leicester Tourism (£m) 651

No of overnight stays inc VFR (m) 4.8

No of visitors to Leicester (m) 11.5

No of jobs created and safeguarded &I
(000)

724

5.0

9.9

7.2
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% change Target 2025 % change to
2018 vs 2022 reach 2025
target

+11.2% 792 +9.4%
+4.2% 5.6 +10.7%
-13.7% 14.0 +41%
-8.8% 9.2 +27%
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Weekly Leicester City Centre Footfall
3 counters, High Street, Humberstone Gate and Gallowtree Gate
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“The traveller sees
what he sees, the
tourist sees what he
has come to see”

Gilbert K Chesterton
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Heritage Panels De Montfort Hall Curve Theatre
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Foot Pool (part of Caddyshackers refurbishment [
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The Frame, St Martins Square
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Varanasi, High Street
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Bungles Bar, King Street
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Connecting
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BBC Radio 2, Victoria Park A Diwali
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City Night-

Time
Economy
Safe City




Positioning

“Making promises
and keeping them

1S a great way to
build a brand.”

Seth Godin




The e
Leicester

Heritage

Trail

[Leicester

Storyolsicestarinto

HERE FOR
A DAY OR
MORE?

24 & 48 HOUR MINFFBREAK PLANS

FROM CAR PARK:
T0 CATHEDRAL — A
KING'S JOURNEY THAT

TAKE A WALK WITH
ROMANS, GEORGIANS
AND DINOSAURS

UNCOVER
#=STORY

COSTUME DRAMA
PLAYED OUT IN
ANCIENT QUARTER

UNCOVER
=ST08Y

HERE FOR
LESS THAN
A DAY?

MORNING, AFTERNOON & EVENING IDEAS

BRINGING WELL-
SEASONED HISTORY
T0 THE TABLE

UNCOVER
=STORY

LEICESTER
RIVERSIDE TRAILS

STROLL THROUGH
2000 YEARS OF
LOCAL HISTORY

UNCOVER

ESTO0RY

Itin_erar_ies Iltineraries -
Visit Leicester

City Trails City Trails -
Visit Leicester

Trails video - City Trails -
Visit Leicester

Make a date with
Leicester Make a Date
With Leicester - Visit
Leicester

The Leicester Heritage
Trail Heritage Panel Trail
- Visit Leicester

Riverside Trails Leicester
Riverside Trails - Visit
Leicester



https://www.visitleicester.info/ideas-and-inspiration/itineraries
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https://www.visitleicester.info/make-a-date-with-leicester
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https://www.visitleicester.info/ideas-and-inspiration/trails/heritage-panel-trail
https://www.visitleicester.info/ideas-and-inspiration/trails/heritage-panel-trail
https://www.visitleicester.info/ideas-and-inspiration/trails/riverside
https://www.visitleicester.info/ideas-and-inspiration/trails/riverside
https://www.visitleicester.info/ideas-and-inspiration/trails/riverside

Current city marketing initiatives

WPojet 00000 |CompletionDate
Tourism Leaflet — 30 city attractions May 2024

Tear off Legible Leicester map pads for Visit Leicester Completed April 2024
Information Centre, hotels, transport hubs and Highcross

Pocket Maps — city map and attraction information May 2024

Pubs, Bars Beauty &
& Clubs c o Wellness

Leisure
& Culture

W‘;\\ﬁ “ Leicester Tourism Key Facts for Ambassadors May 2024
~—
Catés Update Make a Date with Leicester guides for online. May 2024
Print run for Tourism Guide
s Old Town brochure. Promoting character area End of Summer 2024
\\\? | AT highlighting heritage and culture and new attractions —
- ' Jewry Wall, Leicester Cathedral Heritage and Learning

Restaurants

Centre, Visit Leicester Information Centre, Leicester
\ET{ (L

Heritage Panel Trail Guide — update to include 350 panels RIEwlep2:!

Tourism



“It is no longer
enough to satisfy
your customers.
You must

delight them.”

Philip Kotler




volunteer
fourism
ambassador

* First cohort of 10 local Volunteer Tourism Ambassadors
currently undertaking a 6-week training programme.

* The Ambassadors will support support tourism attractions
and venues as well as the council’s festivals and events
programme..

Training programme supported by Leicester College.
Partnership working — Assemble, VAL, Leicester College.
First cohort will be certificated in May 2024

Over 35 applications in total.

Ielce_s’rer » Additional City Tourism Ambassador scheme with
fourism customer facing businesses e.g. hotels, shopping centres,

N qmbCISSCIdOI‘ transport hubs, taxis




Tourism Training
and Skills

Sub-regional

Skills Plan 2024-
2025

* Tourism and Hospitality Skills Forum established in 2023
* Chaired by Leicester College

 Members include South Leicestershire College,
Loughborough College

* Shaping course curricula, employer engagement,
careers fairs, employer-led projects, industry
placements, engagement with Springboard
charity’s hospitality courses

* Purpose to produce a practical local skills plan for the
sector for the benefit of providers, businesses in the sector

* Help providers meet aims and objectives of internal
plans

* Help businesses link more easily with providers via
planned activity

* Help all involved have a shared and agreed vision for
local skills development in the sector.

 Skills Plan for Tourism and Hospitality 2024-25 completion
Summer 2024.
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