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ERDF Campaign #ReopeningHighStreetsSafely

The ‘We’ve Missed You’, has been created to support businesses and welcome back  residents and 

visitors to the city centre and commercial neighbourhoods to celebrate everything that makes 

Leicester so unique.  It supports our local high streets and communities in a safe and responsible

way.

The campaign features, at the heart of it, the simple messaging that ‘We’ve Missed You’ brought  to life 

through a specially written poem video as well as community-led poetry masterclasses,  photography 

and videos created by and inspired by the city’s diverse population.

The media campaign that underpins this campaign has used local knowledge which targets the  

communities and neighbourhoods using local radio, poster sites and buses in key locations.

There has also been a significant paid social media campaign across Instagram and Facebook,  as well 

as an organic social campaign across the Visit Leicester channels.

‘We’ve Missed You’ 120k Campaign
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18 animations for businesses across different sectors and neighbourhoods were created. 

City Centre Narborough Road Braunstone Gate Belgrave Queen’s Road

Businesses Animations

Please see example storyboard below of one of the Belgrave versions.

#ReopeningHighStreetsSafelyERDF Campaign

Frame 1 Frame 2 Frame 4 Frame 5 Frame 6 Frame 7Frame 3
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10 animations across different sectors were created

#ReopeningHighStreetsSafelyERDF Campaign

Frame 1 Frame 2 Frame 4 Frame 5 Frame 6Frame 3

Rhyming Animations Campaign

Please see example storyboard below of one of the ‘Culture’ version.
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Stats from when the poem video was posted.

Leicester News Account
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Measurement

Visit Leicester Website

The page was the third  most 

popular on the Visit  Leicester 

site for the period  of the 

campaign with

6,267 page views (behind  

homepage and Events  

Calendar).

Visit Leicester Social Media Platforms:

Instagram

2494 views

343 likes

Twitter

34232 impressions

654 engagements

Facebook

11910 reached

611 engagements
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Creative Overview:*

Long Video Reach: 1,002,465  

Short Video Reach: 1,721,337

Animation Videos Average Reach: 1,515,290  

Carousel Reach: 1,593,548

Burst 1

Spend: £7,099.00  

Reach: 2.7M

Post engagement 241,764

Burst 2  Spend:

£3,005  Reach:

3.1M

Post engagement 61,962

Social Media Campaign Results
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Google Display Ad Campaign*

Spend : £2,975  

Impressions : 849k  

Clicks : 1k

Programmatic Summary
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Clear Channel

May Summary

Impressions 474,830

June Summary

Impressions 263,060

A number of the digital sites are new so cannot provide  

impressions for the first 12 months, therefore the impressions  will 

be far higher than what is recorded.

The total number of plays of the creative across Clear Channel  and 

BT Inlink is: 310,130.

Click here to view Clear 

Channel examples

http://arch-dev.co.uk/wmy/
http://arch-dev.co.uk/wmy/
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May - June Summary

5x Digital 6 sheets at Leicester Train Station

Total impressions were 340,725

JCDecaux
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Bus Advertising

24th May - 20th June Summary  

Impressions - Streetliners per unit  

Impacts: 935,150



#ReopeningHighStreetsSafelyERDF Campaign

FU Media PR value (total £253,750.00)
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Thank you.


